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THE VALUE OF TOURISM

Travel generates $3 trillion in economic output
Supports 15 million jobs

Represents 2.4% of America’'s GDP

Travel Spending in Martin County is $729.5 million
Supporting 8,307 job in Martin County

Generating $69.3 million in state and local taxes
Without tourism, each household would pay $815 in

taxes to maintain current service levels



THE VALUE OF OUTDOOR RECREATION

« $1.3 trillion in total economic output

« $696.7 billion contribution to U.S. GDP

* 5.2 million U.S. jobs supported

* Florida is among the top states nationally for outdoor
recreation impact

« Outdoor recreation contributes more than $50 billion

annually to Florida’s economy
» 3.6% of Florida GDP



PUTTING IT TOGETHER

Connect residents & visitors with natural areas
Encourage people to practice responsible outdoor
recreation

Educate people about FL's environment & challenges
Control the impact to environmentally sensitive areas
Integrate Tourism with Tourism & Sustainability
Provide unique Martin County experiences

Support the local economy and connect people with

local, eco-related events & businesses



EXPLORE NATURAL MARTIN ’q

Martin County’s outdoor recreation and
ecotourism program
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32 TOURISM AND INNOVATION AWARDS

» US Travel Association ESTO Award: Destination
Stewardship

» Travel Weekly Magellan: Eco-Friendly Sustainable
Destination

 International Business Awards: Sustainability Service
of the Year

» GovExec/Government Marketing University: GAINer
Award for Innovation

VISIT FLORIDA Flagler Award: Sustainable Tourism
Marketing

Association of Marketing & Communication
Professionals: Excellence in Corporate Social
‘Responsibility



WHAT ARE PEOPLE SAYING?

“Thank you Martin County for
supporting this event, and the
wonderful employees from Martin
County that make it so special.”

“| appreciate this program so much, it really makes
Martin County stand out as a leader and innovator
In the eco tourism industry”

“We who live in Martin County are so fortunate to have
these wonderful programs. Thank you so much.”



* County-wide program
 Focused on environmental
education, exploration, and

stewardship.

 Free for visitors and residents,

unless working with local outfitters
* Registration in advance is required
« Throughout the year, variety of days/times, programs

~ updated seasonally



PROGRAM EXAMPLES

Sea Turtle Tropical Forest
Ecology Nature Walk

Night Hikes Magnificent
Mangroves Equinox



ACTIVITIES

Outreach and
Programming on Volunteering Education

Natural Areas
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Resouce 2 Innovative Stewardsi
Management Programming Programming



PARTICIPATION oo
The numbers...

 Hosted 170+ eco-tours

 Had over 2,500 individual participants

« 98% satisfaction with the Explore Natural Martin experience based on
post-event surveys

» Collaborated with over 25+ partners
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EXAMPLES OF
COLLABORATIVE PROGRAMMING
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FLORIDA TRAIL
TOWN PROGRAM

*17
Trail Towns

Y Brooksville 14
Y Clermont 5
Y DeBary 12
W Deltona 8
% Dunedin 1
Y Everglades City 9
* Gainesville - Depot Park 1"
% Inverness 7
Y% Malabar 3
% Marco Island 22
% Milton 17
Y Mount Dora 15
Y Palatka [
Y Sanford 21
% Sopchoppy 18
Y St Petersburg - Greater Arts District 23
Y Tallahassee - Capital Cascades 16
Y Titusville 2
Y Venice 20
Y Vilano Beach 4
% White Springs 19
% Winter Garden 10
Y Winter Haven 13

Regional Land Trails
East Coast Greenway
Florida Coast-to-Coast Trail
Calooszahatchee-Sugar Trail
Capital City-to-the-Sea Trails
Citrus Ridge Trail
Florida Heartland Regional Trail
Florida Keys Overseas Heritage Trail
Great Northwest Coast Connector
Gulf Coast Trail
Heart of Florida Loop
Nature Coast Regional Connector
Qld Florida Regional Connector
St. Johns River-to-Sea Loop
US 90 Trail Corridor

Trail Towns and Regional Land Trails
FL DEP, Office of Greenways and Trails
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\ FLORIDA TRAIL
i) TOWN PROGRAM

Working towards « City of Stuart
designation for: « Port Salerno

Our long distance/regional trail: East Coast Greenway

What we need to earn designation:

« Wayfinding signs
« Official signs indicating regional trail




EAST COAST GREENWAY

MARTID COUNTE

Calais

Concord %

Providence

New Haven

Fredericksburg :
Atlantic
Richmond
Norfolk Ocean
ortsmouth
Greenville
Raleigh
New Bern
Wilmington
Myrtle Beach
Jacksonville
St. Augustine
East Coast
“ Trail ‘
On-Road
(Interim)

v Transit or Ferry ~ Greenway.
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Tallahassee

10/
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Jacksonville 2%

East Coast
St. Augustine
Daytona Beach
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EAST COAST GREENWAY ‘

-,

East Coast faie

FI'

" Greenway.

MAINE TO FLORIDA




Continue to work on Traill
Town designations

Continue collaborative
efforts to enhance and
promote trail development
and connectivity
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